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Introduction
[bookmark: _GoBack]The changing business landscape is having a significant influence on market engagement and the strategies that are being implemented to improve organizational competitiveness. A significant issue that has created a  different focus has been embracing the LGBT community. This is a minority group, which has a significant influence on business development depending on how companies embrace their needs.  Some people support equality and the manner in which organizations embrace this aspect has a crucial influence on how they preferences (Eliason & Chinn, 2017).  However, there are also groups who strongly oppose same-sex relationships and marriages and do not want to be associated with any organization that openly supports the LGBT community. The Wells Fargo has been a major bank, which has recognized the LGBT community through its ads. Therefore, every individual has a personal opinion regarding the developments in the community and organizations support for the same sex marriages.
CS 13-1 Some criticize the actions of companies that try to align themselves with the values and views of subcultures as moves to make more money rather than attempting to make a social statement. What is your evaluation of this criticism?
The underlying cultural values are significant and provide a strong focus on critical measures that can be undertaken to ensure that there is positive individual development. Therefore there is a need to maintain a strong focus on critical cultural values which define our wellbeing. An important consideration that needs to be considered in this case is a critical evaluation of significant benefits that help define individual personality and beliefs. The changes that are being advanced within the society should be based on these strong values where it is easier for an individual or organization to understand the significance of their decisions based on the moral and ethical evaluation (Bendl et al., 2015).
However, it is essential to understand the existing differences between a personal understanding of a given concept and the decision undertaken by an organization to improve its market share through embracing all markets.  Companies usually implement policies, which have a positive influence on their performance in the market. An organization that focuses on making more money does not integrate any specific measures based on the underlying cultural values, which define essential concepts that shape the values that are adopted within an organizational context (Eliason & Chinn, 2017).
I think that the criticism towards these companies is justified because they do not have any stance relating to their organizational values and social wellbeing but are only guided by being successful in the market. Companies should implement strategies that reflect the society and essential values that define strong positive relationships. Even though there are changes in the culture relating to sexual orientation, it is necessary to maintain a strong emphasis on the critical cultural concepts that form a strong basis where key decisions can be made. Companies play a crucial role in defining the essential elements that define a successful focus on critical processes that determine positive organizational change based on the existing diversity (Moss, 2017).
I believe that it is crucial to integrate countermeasures when there is a problem rather than incorporating strategies which tend to exploit the new concept that has been developed. Companies are exploiting the LGBT community for their development without critical evaluation of the influence that these decisions have on the community and essential integration of better policies that define positive social development. The values and virtues that represent the society must be considered in ensuring that there is the development of crucial concepts that describe the interaction among individuals.
CS 13-2 Is there a point at which a subculture becomes so “mainstream” that unique marketing approaches are no longer appropriate or necessary? Discuss.
The influence of a subculture is influenced by the strategic measures that are implemented which outline the crucial processes that need to be evaluated to have the desired impact in the market. Therefore the development of a subculture is based on how it influences the lives of individuals as well as the support that such culture amasses in having a sufficient influence on the business strategies that are implemented by different companies.  Marketing strategies that are implemented focus on creating a highly organized engagement among clients. Thus, it is possible to make a successful determination on better measures that promote successful organizational development (Zinn et al., 2015).
Subcultures define essential processes that are evaluated within an organizational context since they provide a firm commitment where it is possible to improve business development. Therefore, a situation where many individuals are associated with a given subculture, companies tend to employ marketing strategies that appeal to that particular group (Eliason & Chinn, 2017).
Recommendation and conclusion
Companies should integrate critical measures that promote important societal values because they are essential in improving an individual personality based on the strong underlying values that define a sense of belonging. The company policies play an integral role in creating a better focus on key concepts that define crucial elements that can help build positive values that can help the society to grow taking into consideration the interests of all stakeholders.
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